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BOOMERS:

45 to 63 years old
POPULATION:
78 million
GENERATIONAL INSIGH
Technology ownership

e 90% DVD player

e 88% Cell phone

e 83% Digital camera

e 58%Cable TV

e 43% DVR

e 36% Portable DVD player
e 35% MP3 player

Source: CTAM Research
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ADULPLAYGROUNDS HELP SESTAR ACTIVE IN THE

Talk about the swingin’ ’60s! London is
opening its first outdoor playground for
seniors.

Exercise enclaves aimed at aging baby
boomers are already popular in Europe and
Asia. An existing park in England, The Dam
Head Park in Manchester, features low-
impact exercise equipment where seniors can
swing their legs and work their hips without
injury.

The upcoming Hyde Park playground will
include six pieces of workout equipment from
Denmark, such as a stationary bike, a cross-
trainer and a sit-up bench.

Source: NYDailyNews.com
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We often think about Apple (with its emphasis on beautiful design and
cutting-edge technology) as a young person’s brand. Certainly, one
could draw that conclusion watching iPod commercials, particularly from
a few years ago. But, Apple also seems to have realized the potential of
marketing to Boomers long before its technology and lifestyle brand
competitors (who are myopically focused on the youth market).

Apple bucks the trend of how many companies market to Boomers.

Absence of “senior” visuals: None of their advertising use an “older”
actor to visually represent a Boomer as so many TV and print
advertisements do.

Absence of “senior” copy: The scripts never allude to age; there are no
direct references to “now that we’re of a certain age,” which is common
in so many advertisements targeting Boomers. Instead, Apple focuses on
communicating the rational benefits of owning and using its products.

Authentic, clever storytelling: Apple uses storytelling to illuminate how
technology helps a Boomer’s life in an authentic and often humorous
way. There’s no staged, corny encounter between couples on the merits
of a product over dinner or between spouses in bed.

Maybe that’s why Boomers represent a third of iPhone users, half of Mac
users and the leading group that pays $99/year for one-on-one training in
Apple’s 284 store locations. Given that Boomers control 50% of all
discretionary spending in the U.S. and that they’re expected to outspend
younger generations by $1 trillion on technology purchases in 2010, it's a
smart strategy.

Source: MediaPost.com
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AS BOOMERS AGE, SOME ARE SMOKING POT A

They inhaled in the ’60s. And as they approach
their sixth decade, they’re lighting up again.
Marijuana use is up among consumers as old as
80-something, but 50-something Boomers are
the most prolific puffers, the Substance Abuse
and Mental Health Services Administration
reports.

Since 2002, the number of marijuana users ages
55 to 59 more than tripled, from 1.6% in 2002 to
5.1% in 2008. Use among all 50+ consumers
rose from 1.9% 10 2.9%.

State-sanctioned medical marijuana is part of the reason for the spike.
But older adults are also smoking pot illegally for recreational use or to
self-medicate for ailments of aging like glaucoma.

When Boomers came of age, marijuana was no big deal. While most
curtailed their use as they raised kids, empty nesters feel free to smoke
pot if they choose, especially if it eases aches and pains.

With 14 states sanctioning medical marijuana (and several others on the
verge of doing so) use among older adults will likely grow.
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