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VOLUME://: 1ISSUB If you thought Doc Brown’s eco-friendly, brew-

fueled Mr. Fusion was a little too far-fetched even
for the future, you may be drinking your words
soon. While fuel stations have yet to swap out gas
for brew, carb-loaded beverages might be a source
of fuel for something else: the mobile phone.

SONY DEVELOPING According to Daizi Zheng, Colfe make§ a pret’fy
good battery. The Central Saint Martins grad’s
PLAYSTATION SMART Nokia green phone concept highlights the benefits
PHONE of a bio-battery over lithium batteries. The high
. ) costs, resource-heavy production methods, nasty
Sony is going to develop “a ingredients, and difficult disposal methods of
smart phone capable of traditional batteries could be replaced in a phone
downloading and playing that runs on carbohydrates.

PlayStation games” in order
to combat Apple’s growing
hold on the mobile gaming
market. The smart phone
which will be able to

Whether it’s Coke, beer, or tea with honey, the “battery” in this concept
phone uses the enzymes found in sugary drinks as a catalyst t0 generate
electricity. It also boasts a charge that lasts three to four times longer than
the standard lithium variety. Who ever said carbs were the enemy?

connect with Sony’s online Source: Trendcentral.com
gallming.anql media platform,
R R LG URGES YOUNGSTERS TO THINK BEFORE TH

Beard-stroking helps induce thought. So it makes
sense that LG enlisted the witty James “Inside the
Actors Studio” Lipton, and his powerful beard, to help |
encourage tweens and teens to “Give it a Ponder”
before sending a text.

The Sony Online Service will
offer much of the same
content being offered by
Apple’s iTunes Music Store,
but Sony believes that it can

differentiate by permitting a The “Give it a Ponder” marketing campaign raises
range of devices (not just awareness about mobile phone misuse via Webisodes L
phones) to access its starring Lipton, cinema spots, digital out-of-home [ vsossencon
catalog of games. billboards and social media apps, including a Ponder ‘\V\QLG
Source: Beard Facebook fan page. -
TheWallStreetdJournal.com LG hopes that the multifaceted campaign will encourage their youngest
customers to stop and consider real-world consequences before sending
O — i explicit and gossip-based texts.
A S A R—— - ?

Using subversive humor can help gain the attention of tweens and teens.
Companies that address touchy subjects surrounding their products in a
unique and playful way gain the respect of young consumers (and their
parents footing the bill).

Source: Iconoculture
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http://bttf.wikia.com/wiki/Mr._Fusion
http://www.daizizheng.com/
http://www.daizizheng.com/projects.htm
http://www.bravotv.com/inside-the-actors-studio
http://www.bravotv.com/inside-the-actors-studio
http://www.bravotv.com/inside-the-actors-studio
http://www.giveitaponder.com/
http://www.facebook.com/pages/Ponder-Beard/208839614923
http://www.facebook.com/pages/Ponder-Beard/208839614923
http://www.facebook.com/pages/Ponder-Beard/208839614923
http://online.wsj.com/article/SB10001424052748703502804575101013088128250.html?mod=WSJ-Tech-LEADTop
http://online.wsj.com/article/SB10001424052748703502804575101013088128250.html?mod=WSJ-Tech-LEADTop
http://online.wsj.com/article/SB10001424052748703502804575101013088128250.html?mod=WSJ-Tech-LEADTop
http://online.wsj.com/article/SB10001424052748703502804575101013088128250.html?mod=WSJ-Tech-LEADTop
http://online.wsj.com/article/SB10001424052748703502804575101013088128250.html?mod=WSJ-Tech-LEADTop
http://www.sonyinsider.com/2009/11/21/the-sony-online-service-is-not-an-itunes-competitor-it-aspires-to-be-far-bigger/

NEW SPRINT WORK TAKES ON VERIZON AND A

Sprint is joining the war of words between top telecoms with a new
campaign underscoring the fact that its $69.99 per month wireless plan
includes data as well as voice services. Competing plans from AT&T and
Verizon cover voice services only.

The new work features CEO Dan Hesse explaining that most people use
their cell phones to do more than just make voice calls. He adds that while
Sprint’s $69.99 monthly plan includes data features like Web browsing and
texting, AT&T’s and Verizon’s $69.99 plans do not. The work attempts to
drive home the point that “Our $69.99 is worth more than their $69.99.”

“This campaign will resonate with | IS

NOKIA HELPS RUNNER!
TRACK THEIR MILES

Source:

MOBILE PHONES ARE GOING POSTAL WITH POt
UPGRADES

Source: Iconoculture

Source: Trendcentral.com
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http://newsreleases.sprint.com/phoenix.zhtml?c=127149&p=irol-newsArticle_newsroom&ID=1396782
http://anymobileanytime.sprint.com/?ECID=vanity:anymobileanytime

