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SPAIN OFFERS FREE Tt
VIA FACEBOOK CONTE:!:

Spain is offering free
vacations to the person who
best answers questions on
Facebook about the country
and its customs.

The state tourism office
Turespana said in a
statement that the winner
will get a week’s holiday per
year, for three years, plus air
fare to and from Spain.
Lodgings will be provided at
stately Parador hotels, many
of which are refurbished
castles or monasteries.

Contestants have to answer
a daily question on Spain
that shows up at
facebook.com/spainacountr
ytoshare.

Source: USAToday.com
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Consumers get closer to six European cities with True
City, Nike’s free augmented reality iPhone app that
employs local tastemakers to “make the hidden visible.”

A top curator in each city (London, Berlin, Amsterdam,
Milan, Paris and Barcelona) acts as the host, offering
real-time, hyperlocal content for a wide range of news
and attractions as well as Nike-specific product and
event info.

Equipped with full social media integration and geo- ¥ MUy
tagging features, the app acts as a crowdsourced travel
guide, encouraging users to also contribute favorite
finds.

A crowdsourced augmented reality app that acts in real time gives
consumers innovative ways to get closer to what’s buzzing in a city.

Any brand moonlighting in the mobile tour-guide game must strike the right
balance between pitching product and dishing insider info if they want to
avoid alienating consumers.

Source: Iconoculture

WESTIN OPENS STOREFRONT ON AMAZON

Hotels always have loved gift shops. But Westin Hotels & Resorts is taking
its shopping experience to a whole new level, and says it is launching the
first hotel-branded storefront for Amazon.com. In addition to Westin-
branded products already available on its own Web site, such as its 10-
layer Heavenly Bed and Heavenly Bath products, the shop will sell items
from other “like-minded brands:” Gaiam, Kate’s Paperie, Tea Forté and
Riedel, for example.

Setting up shop on Amazon “makes a lot of sense for a company like
Westin, as the line between hospitality and retail is blurring,” a
representative said — adding that many hospitality companies, including
Disney, have been experimenting with further integrating retail in the whole
customer experience. “This offers Westin customers a way to connect after
a particular hotel visit, and gives the brand a recurring opportunity to
interact with a client.”

Source: MediaPost.com
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AIRPORT RIDESHARE CONTINUING TO GROW

We've seen a few different efforts to help
travelers share rides to and from airports,
most recently Virgin Atlantic’s Taxi2. Now
we've spotted another, Ridepenguin,
which is currently in beta at Seattle’s Sea-
Tac and Las Vegas’ McCarran airports.

Ridepenguin helps travelers reduce costs and emissions by sharing taxi
rides to or from the airport. Users start off on the free service by indicating
which airport they’re going to, when, and from what part of town.
Ridepenguin then estimates how much money and emissions would be
saved if the traveler shared a ride, and invites them to broadcast their
journey share request. If Ridepenguin finds a match, it informs users by

SMS. From there, the individuals concerned can exchange messages or
phone numbers to coordinate ﬂ
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http://www.taxi.to/
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