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Hungry? Order a piping
hot pizza now online!
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ONLINE FANS TO SELL
PIZZA

Domino’s Pizza U.K. recently
launched a new widget that
lets consumers serve as
affiliate marketers for the
brand through their social
networking pages and blogs.

Consumers install the widget
on their Web site, blog or
social networking page, start
promoting Domino’s on their
personal Web space, and
then wait for the cash to roll
in. The widget tracks all
orders placed through their
site and rewards consumers
with 0.5% of every
purchase.

Source: Springwise.com
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= bring its year-old Lay’s potato chip

'\v] a digital collage that will be used in future
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FRITAQ.AY CREATES DIGITAL COLLAGE

Frito-Lay is looking to consumers to

tagline, “Happiness is Simple,” to life via

advertising initiatives.

The company is creating what it calls the
“Happiness Exhibit,” which will feature
consumer-submitted photographs of N
their happy moments. The project will
continually expand as consumers upload
their own photographs through May 31.
The company chose photography based
on research that showed 70% of
Americans have a digital camera and
take an average of 28 pictures a month.

Over the course of the next few months, Lay’s will choose select photos
from the exhibit to be featured on Lay’s potato chip bags and in
commemorative issues of People magazine, including Mother’s Day and a
summer-themed edition running over Memorial Day weekend. In addition,
online visitors can browse other photos and interact with online
applications like Smile-O-Grams, video e-cards and wallpaper.

The goal of this campaign is to celebrate moments of simple happiness
and exhibit them in a form that can be viewed by all Americans.

Source: MediaPost.com

LEAFY SNAEGKOODS ARE THE LATEST WAY TO GET VE

Eating a bag of Doritos now may be akin to smoking cigarettes on the list
of Things That Will Kill You, but not all chips are created equal these days.
In fact, kale chips may be the next snhack trickery for health-conscious
parents to stuff into their kids’ lunchboxes.

Already, dehydrated kale has become an entrepreneurial success story for
Brooklynite Amy Hamberry, who sells her raw vegan chips to some of the
top health food stores in NYC.

LA’s Chef Rawsheed also has made his mark on the kale chip scene with
his Spicy Kale Munchies seasoned with onion, garlic, cayenne, and tamari.
If the price tags on these labors of love make your heart skip a beat, you

can always bake your own.
Source: Trendcentral.com
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http://www.mediapost.com/publications/?fa=Articles.showArticle&art_aid=124240
http://www.fritolay.com/lays/index.html
http://nymag.com/restaurants/features/63216/
http://www.nynshop.com/vegan-quotcheesequot-kale-chips-3-pack--free-shippin3.html
http://www.sunpowernatural.com/products/spicykalemunchies.html
http://eatdrinkbetter.com/2009/02/05/superfood-recipe-kale-chips/

COKE VENDING MACHII
USES FINGER PULSE
RECOGNITION TO SELL
SODA

SNICKERS TIES MOBILE GAMESTORE MARKETIN

Mars Inc.’s Snickers is running a multichannel
Scandinavian campaign that features a mobile
soccer game, a WAP site, banners and in-store
marketing to drive consumer interest.

“Snickers’ primary target group is guys ages
16-24 who are out and about all of the time,
coordinating their social life and activities with
their mobile phones,” a representative said. “A
mobile game keeps Snickers top of mind and

keeps them established as a youth brand,
helping them engage thei*

Source:
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http://www.mobilemarketer.com/cms/news/gaming/5468.html
http://www.mobilemarketer.com/cms/news/gaming/5468.html
http://www.mobilemarketer.com/cms/news/gaming/5468.html

