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FAIRMONT LAUNCHES
ONLINE PHOTO AND VIl
SHARING PORTAL

Fairmont Hotels and Resorts
has launched an online
community called
EveryonesAnQriginal.com in
hopes that guests will visit
the site to post photos or
video from a memorable trip
or write about their travel
experience.

Source: USAToday.com
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EveryTrail is a free, all-in-one global GPS platform and
user-generated trip sharing service that lets consumers
visualize and share travel experiences with like-minded
people around the world.

Consumers can record and track a variety of trips
(online or on an iPhone app) by uploading location
coordinates via a GPS-enabled device and add details
about the trip, along with a geo-tagged picture.

The service allows travelers to explore and show off
destinations from more than 80 countries via social
networks like Twitter, Facebook, Blogger or the
EveryTrail online community.

Booking a trip takes commitment and trust. Services that let users get a
sneak peek at experiences before buying into them resonate strongly with
today’s picky travelers.

Detailed maps and location-aware devices are a blessing for most outdoor
lovers. On the other hand, for motivated adventure seekers, it could make
discovering the undiscovered more challenging.

Source: Iconoculture

MOBILE USERS EAGER FOR TRAVEL APPS

Many smartphone users are interested in apps that will help them on the
go, and travel-related applications fit the bill. According to data from
Compete, more than four in 10 smartphone owners would find trip planning
apps useful if they notified them of schedule and rate changes,
consolidated itineraries or helped manage loyalty programs.

Nearly two-fifths of smartphone owners reported doing at least some of
their leisure travel research on their mobile device, and more than one-
quarter completed at least some of their bookings on their phone. In
addition, one-fifth of smartphone owners were interested in receiving travel
Web site advertisements on their device.

While the industry had been slow to respond to consumer interest, app
development has heated up. Hotel Internet marketing firm Hospitality
eBusiness Strategies found that almost one-quarter of hoteliers worldwide
are planning to develop an iPhone app this year.

Source: eMarketer.com
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http://www.everytrail.com/
http://www.everyonesanoriginal.com/

TRAVELOCITY TAKES S
ON CHATROULETTE

AUGMENTED REALITY TRAVEBAPBTEFRMARFPHONE

Want to “see” what the ski slope looks like before heading down the hill?
Or walk the zebra crossing on London’s Abbey Road with the Beatles?

The travel industry is starting to grab onto
radical new “augmented reality” technology
to give people a feel for vacation sites with
the point of a smartphone. The technology
(which combines a camera, GPS and
compass in a smartphone) enables the
phone’s camera to recognize an object or
place that a user is pointing to by overlaying
the screen’s image to location data.

Cities, guidebooks, tour companies and ski resorts that have created their
own “channel” in an augmented reality browser can upload tourist-friendly
information about restaurants, sights and shops. For example, when the

browser recoinizes that the phone is pointed to a street block, it will label




